This research aimed to determine the relationship between entrepreneurial orientation and corporate performance in State Owned Corporations (SOEs) through Organizational Communication as the moderating variable. This research was a verificative descriptive research. Data were collected through a survey on SOEs in Indonesia. The results showed that in the SOE management structure, communication processes is based on efforts to develop capacity continuously and the ideas freely direct the achievement of organizational performance, formulated according to multidisciplinary assumptions. Communication management in SOEs based on adult and independent communication assumptions with information technology support directs the capacity of employees to produce an optimal organizational performance.
The measurement of the success of companies is increasingly growing in this competitive era. The financial dimension is considered no longer relevant to competitiveness. Fox (2005) proposed financial and non-financial indicators. Meanwhile, Kaplan & Northon (1996) and Kaplan (2001) showed that perspectives to measure the success of companies including non-profit institutions are finance, customer, internal business process, and growth and communication. The concept of organizational achievement is a challenge for researchers. Vanderstraeten et al. (2014) suggested that innovation, communication, internal business process, customer, and finance are the dimensions used to assess organizational success. Moreover, Maltz et al. (2003) explained that to measure organizational success is a challenge for managers and researchers.
From the entrepreneurial point of view, finance and non-finance dimensions are not enough to direct organizations to achieve optimal performance. The results of Sedyowidodo et al. (2017) revealed that it is not easy for organizations, such as SOEs, to achieve optimal performance. As one of the economic pillars owned by the state, the entrepreneurial instinct of SOEs is still considered less sharp than private companies. The entrepreneurial instinct referred to here is to see and take the opportunities to build a business. Therefore, the competitiveness of SOEs is very far lower than that of private companies and, on the average, new SOEs will start being competitive when private companies have succeeded. The success of achieving optimal performance is influenced by the courage to take risks and innovation based on the results of a constructive communication process of each member of the organization. LITERATURE REVIEW Entrepreneurial Orientation. Entrepreneurial orientation is defined as a process of making business strategies and behaviors that can be identified through the characteristics of innovativeness, proactiveness, risk-taking, competitive aggressiveness and autonomy, facilitation to pursuit opportunities Lumpkin et al., 2009 ). Avlonitis and Salavou (2007) said that entrepreneurial orientation consists of organizational phenomena reflecting the managerial capacity to act proactively and aggressively to win the competition. Moreover, Zhou and Wu (2010) explained that proactiveness and decision making have a positive effect on the number of innovations produced in a business, but both dimensions do not affect the adoption of innovation. Meanwhile, according to Ma'toufi (2015), entrepreneurial orientation affects open-mindedness and the number of innovations produced by a business. In linear, Mandhousi et al. (2011) stated that entrepreneurial orientation has an effect on innovation performance, directly or indirectly through knowledge management.
According to Miller (1983) , entrepreneurial orientation includes three dimensions, namely innovativeness, proactiveness and risk-taking. Innovativeness is the ability and willingness of companies to support creativity, new ideas, and experimentation . Proactiveness (being proactive) is to pursue competitive opportunities and competition in anticipating future needs and forming a business environment (Lumpkin and Dess, 2001) . Risk taking is an effort to devote resources to business with opportunities to not only gain profits but also to take into account the possibility of failure . The courage to take risks is also associated with entrepreneurial behavior because successful entrepreneurs are usually people who dare to take risks (Kuratko and Hodgetts, 2001). The questionnaire developed by Covin and Slevin (1989) is used to measure the entrepreneurial orientation of companies. Covin and Slevin (1989) also developed three dimensions, namely Innovativeness, Proactiveness, and Risk-Taking, measured at a five point-Likert scale based on the study of . Furthermore, proposed two additional dimensions in the construct of entrepreneurial orientation, namely competitive aggressiveness and autonomy. Competitive aggressiveness is the intensity of effort to defeat competitors and characterized by a strong attacking attitude to threats of competition. Autonomy refers to independent actions taken by individuals or teams to ensure that ideas and concepts are properly resolved. Autonomy provides employees with opportunities to perform effectively through independent, self-directed and creative actions .
In summary, the most studied dimensions are respectively Proactiveness, Risk Taking and Innovativeness. That is, the most used dimensions to measure Entrepreneurial Orientation are Proactiveness, Risk Taking, and Innovativeness.
Corporate Performance. The use of performance measurement systems is often recommended to facilitate strategy implementation and improve performance (Davis & Albright, 2004) . Companies are not only required to give values to shareholders but also stakeholders and it is proved that performance measurement systems can facilitate it (Ittner and Larcker, 2003) . Some models and frameworks identified are Strategic Measurement and Reporting Technique (SMART) (Cross & Lynch, 1989) , the Performance Measurement Matrix (Keegan et al., 1989) Currently, performance measurement systems consisting of the use of financial and non-financial indicators are associated with business strategies, such as balanced scorecards (BSC) (Kaplan and Norton, 2001 ) and multi-criteria key performance indicators (KPI) and usually called as Contemporary Performance Measurement (CPM) (Cheng et al., 2007; Hall, 2008) . A survey conducted by Van der Stede, Chow, and Lin (2006) concluded that organizations with extensive performance measurement systems, including non-financial subjective and objective measurement, can achieve better performance. According to Franco-Santos, Lucianetti & Bourne (2012), a performance measurement system is a measurement used to operate corporate strategies, including financial and non-financial indicators. A performance measurement system is a system adopting BSC (Kaplan and Norton, 1992 , 2001 , performance prism (Neely et al., 2002) , levers of control framework (Simons, 1995) and KPI because it is connected with business strategies. In this increasingly competitive era, performance measurement is a strategic activity that will determine company sustainability.
Organizational Communication. Since 1990, communication has constituted a critical differentiator between organizations and has become a phenomenal topic attracting many researchers (Jyothibabu, Farooq, and Bhusan Pradhan, 2010). Organization communication is being widely discussed by a lot of literature in various fields of research ranging from health, work safety to information systems and the world of education (Atwood, Mora, and Kaplan, 2010) . Through communication, organizations can adapt to the environment, prevent repeat errors, and preserve knowledge which is potentially lost (Dixon, 1993) . Its multidisciplinary nature enables researchers to see it from various perspectives, including psychology, sociology, and organizational theories (Tohidi et al., 2012) .
Organizational communication occurs when all people in the organization can together develop their capacity to achieve results as expected, where all new thoughts are fostered, and the people can aspire ideas freely so that they can learn to work together continuously (Senge and Sterman, 1992) . Meanwhile, according to Fang, Chang, and Chen (2011), organizational communication capacity is a factor facilitating organizational communication processes or a factor encouraging organizations to learn. This research used the definition of organizational communication from DiBella et al. (1996) and Tjakraatmadja & Lantu (2006) stating that organizational communication is a process to help organizations create, move, and integrate knowledge and skills as well as learn to improve their knowledge continuously. Organizational communication involves the cognitive aspect and behavioral changes (Argyris & Schön, 1996; Senge & Sterman, 1992) .
There are various communication models that can be used as concepts for managing organizational communication. The communication model developed by Knowles (1981) with an adult approach consisting of five stages of activity, namely a) problem definition, b) information collection, c) identification of alternative problem solving, d) decision making, and e) action implementation can be an option. Skerritt (1995) revealed that educational management for organizational communication is by communication action. Information processing models are based on the assumption that communication processes are the formation of the association between response stimuli. The main focus of information processing models are the internal conditions constituting barriers between stimuli and responses. Participants learn to be active and process information obtained about an object. Another assumption is that humans receive information, store and take it when needed while processing information is the cognitive activity. Hase and Kenyon (2001) proposed heutagogy as the natural development of the previous educational methodology and the optimal communication approach in the 21st century. Heutagogy is a holistic framework for creating independent learners. Msila & Setlhako (2013) stated that heutagogy underlines the idea of learning how to learn. Moreover, according to Arnett & Ecclesfield (2015), heutagogy is independent communication. Meanwhile, Salim (2015) defined Self-Directed Communication (SDL) as a relatively new concept for adult education.
Schung (2013) suggested that a personal model is one's self-regulation model. A person learns to organize himself based on his comparison of other behaviors which are choices to be realized in the form of behaviors. The actors in this model regulate which behaviors will be shown. The actors learn to build differentiating stimuli when their behaviors appear, provide their own teaching when needed, and conduct self-assessment of behavioral performance to determine whether the desired behavior occurs. Besides, self-monitoring, self-teaching, and implementation are the key to the personal communication model. The third communication model is the social model. In this model, one learns based on his interaction with the social situation. The assumption in social communication is that social behavior and environment influence each other. Communication is an act of processing information. The information referred to here is about behavior structures and environmental events transformed into symbolic representations forming the basis for behavioral demands. This model was developed based on the perspectives proposed by Walters (1981) on selfefficacy. Lyons & Bandura (2017) suggested that CBM (Case-Based Modelling) relates to individual and group communication, reflective practices, and growth of mindset. The whole instructional approach is explained in detail along with its consequences and benefits. CBM is based on Experiential Communication Theory (ELT) and Self-Regulation of Communication (SRL) theory.
Hypothesis. Performance is related to entrepreneurial orientation. Being proactive and courageous in taking risks can increase organizational growth and communication. Besides, proactive behavior can optimize market opportunities so as to impact market share. Companies that have the ability and willingness to support creativity, new ideas, and experimentation can expand market share and increase customer satisfaction. Proactive behavior is to pursue competitive opportunities and competition in anticipating future needs and forming a business environment (Lumpkin and Dess, 2001) . Meanwhile, the courage to take risks is a condition that will direct how internal business processes take place. Miller (1983) asserted that EO (Entrepreneurial Orientation) is a strategic construction that reflects the extent to which a company is innovative, proactive, and courageous in taking risks in a strategic posture. 
METHODS OF RESEARCH
Based on the purpose and statement of the problem, this research belonged to a verificative descriptive research in which the data were collected through a survey on SOEs in Indonesia. The sampling of SOEs was done using a probabilistic sampling design or called a random sampling technique. The primary data were sourced from the observation unit, referring to the sampled SOE managers. The respondents' answers to the questionnaires, consisting of SOE Entrepreneurial Orientation, Organizational Communication, and Performance variables, were the primary data. Entrepreneurial Orientation was measured based on the dimensions of Innovativeness, Risk Taking, and Proactiveness. Corporate Performance was measured based on Customer Satisfaction, Finance, Internal Business Process, and Communication/ Growth. Meanwhile, Organizational Communication was measured based on Continuous Communication, Discussion and Request for Information, Groups, Employee Empowerment, Connection Systems, Applied Systems, and Leadership. The data were then analyzed using SEM-PLS method.
RESULTS AND DISCUSSION
The research results showed that the Entrepreneurial Orientation was quite diverse yet tended to be good in general. Based on the results depicted in the diagram, Innovativeness, Proactiveness and Risk-Taking were in the category of "Quite Good". 60% respondents stated that the Entrepreneurial Orientation of SOEs in Indonesia was "Quite Good", "Good", and "Very Good" while the other 19% decided to be neutral. The rest 21% respondents argued that the Entrepreneurial Orientation of SOEs in Indonesia was "Quite Bad", "Bad" and "Very Bad". From the measurement model, it was obtained that the dimensions of Entrepreneurial Orientation that have the biggest contribution were Innovativeness, Proactiveness, and Risk Taking.
From the Customer Satisfaction dimension, the condition of SOE performance was perceived heading to the "good" category. The dimension of Communication and Growth ranked the highest with an average index of 4.2 (Good), followed by Customer Satisfaction of 4.13 (Moderate), Finance of 4.01 (Moderate) and Internal Business Process of 3.98 (Moderate). Meanwhile, the intrapreneurship was perceived high with an average index of 4.4. A self-determined goal setter is someone who initiates to do a particular task demanded by his own interest. The most contributing indicators on the SOE Performance variable were Internal Business Process, Finance, Customer Satisfaction, and Communication and Growth.
The criteria used for internal consistency reliability were Cronbach's alpha, Composite Reliability (CR) and rho A. The measurement model would be said to meet the criteria if the value of each reached > 0.7. The greater value indicated a higher reliability The effect of Entrepreneurial Orientation in SOE Performance through Organizational Communication in the structural model was analyzed through two paths. The first path was the effect of Entrepreneurial Orientation on Organizational Communication with a path coefficient (γ 11 ) of 0,605 and t count of 8.824. The second path was the effect of Organizational Communication on SOE Performance with a path coefficient (β 3 ) of 0.14 and t count of 0.814. If calculated, the effect of Entrepreneurial Orientation on SOE Performance through Organizational Communication was 0.605 * 0.140 * 100% = 8.47%. That is, 8.47% of the SOE Performance was influenced by Entrepreneurial Orientation through Organizational Communication while the 91.53% was influenced by other factors. Furthermore, according to the calculation, it was obtained that the VAF was 27%, indicating that Organizational Communication partially provided a mediating effect on SOE Performance. The indirect effect of EO on SOE Performance through Organizational Communication was bigger than the direct effect which was actually negative. Organizational communication is a process requiring structural support and ultimately becoming a culture within an organization.
Managing communication is the conceptual framework to increase the function of organizational communication as a moderation between EO and Performance. Organizations are the entity of individuals that have the ability to learn. According to Argyris & Schön (1996) and Senge & Sterman (1992) , organizational communication involves the cognitive aspect and behavioral changes. On the other side, Senge (1990) and Slater & Naver (1995) divided communication into two, namely generative and adaptive communication. That is, the management of organizational communication is based on the assumption that the process (generative communication) is a cognitive and mental process to generate radical changes while adaptive communication produces changes gradually in organizations.
The approach to managing Organizational Communication cannot be separated from the assumption about cognitive learning processes, which then expand to other processes, including social role learning. The model of social learning shows a direct relationship between self-efficacy perceived by a person and behavioral changes (Walter, 1978) . In linear, Lyons & Bandura (2017) suggested that communication produces a performance script (behavior) that can be forged with the aim to increase communication and performance. Communication occurs by way of practices through actual actions or by way of experiencing it through other people, that is by observing the models who do it. There are four factors that can encourage the imitation of individuals, namely individual permanent characteristics, circumstances, goals and stimuli. Communication is associated with adults as expressed by Knowles (1984) or Freire (1978) in their studies on reflection and liberation.
Generating effective communication with adults requires collaboration and regularity in managing every aspect related to communication. It is in accordance with the assumption of adults.
The concept of information processing in this technological era is translated into heutagogy learning activities as expressed (related to information technology) along with the development of communication functions. Similarly, Hanse & Kenyon (2001) and Blaschke & Hase (2016), communication processes in SOEs can expand the role of individuals to optimize performance through ideas and knowledge that can generate values. Virtual collaboration extends access to knowledge and innovation simultaneously, and technological convergence facilitates the increase of learning activities with technology. With global connectivity, the whole world is connected. Online communities get involved in meaningful conversations and non-participant social activism which is oriented to problem-solving. Digital creativity builds employees' creative ability and power to create values. That is, the existing conditions can function as an independent learning space for employees in SOEs.
The conceptual framework for managing organizations to learn sustainably not only uses a one-disciplinary approach. Instead, a multidisciplinary approach will provide a better basic construction to understand how organizational communication processes are oriented towards organizational performance. Besides, a multidisciplinary approach is based on the assumption that individuals in organizations are learners and adults in the era of information and technology. Management of organizational communication models focuses on the explanation of the relationship between variables in the communication process (input, process, output) as an open arrangement because there is an exchange process between the communicating system and the environment as well as a paradigm shift as a result of self-organizing carried out continuously. In addition, the high level of intrapreneurship that hampers organizational performance encourages the need for a personal model as a communication model applied in SOEs. This model is related to individual self-regulation. The model selection in organizational communication itself is based on various considerations such as behavioral control, value proximity, usefulness. The development of organizational communication models is defined as a conceptual design engineering process in an effort to improve the model function through the addition of communication components. Moreover, the development of organizational communication models can also be interpreted as an effort to expand or realize organizational potentials.
Research Limitations and Implications. This research only involved SOEs in developing countries with the assumptions that individual intrapreneurship of the organizational members was still strong and the autonomy in the management of SOEs by policymakers was weak. Furthermore, the communication model managed were limited to personal and social information processing models.
CONCLUSION
The effect of EO on organizational performance is moderated by organizational communication. The models developed in communication include information processing model, personal model, and cognitive model with various assumptions to obtain a more constructive understanding of communication. Managing communication with multidisciplinary assumptions in SOEs is an effort to optimize the effect of EO on institutional/ organizational performance on an ongoing basis.
